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Methods

THS 2.2 Messages were associated with:

1. Substantial levels of Intent to Use THS 2.2 within Adult Smokers with No Intention to Quit CC
2. Low levels of Intent to Use THS 2.2 within Adult Former Smokers and Adult Never Smokers
3. Substantial levels of Intent to Use THS 2.2 within Adult Smokers with the Intention to Quit
4. Patterns of Perception of Health Risk indicating that THS 2.2 was perceived as lower than CC

but higher than the lowest risk comparators (NRTs/Cessation)
5. Patterns of Perception of Addiction Risk which were broadly consistent with that observed

for Perception of Health Risk, i.e. THS 2.2 tending to be rated below CC and higher than the
lowest risk comparators (NRTs/Cessation).

Conclusions

Philip Morris International (PMI) is developing “Tobacco Heating System 2.2” (THS 2.2),
which has the potential to reduce individual risk and population harm in comparison to
smoking cigarettes. Being able to communicate the risk profile of THS 2.2 is an
important element in commercializing the product and gaining acceptance by adult
smokers. However, it is also essential that such communications do not encourage
initiation among non-smokers and do not discourage quitting. This study evaluated THS
2.2 hypothetical “Messages”, intended to aid the development of marketing materials,
in terms of:

1. Intention to use THS 2.2 (within different subject groups)
2. Change in Intention to Quit conventional cigarettes (CC ; within adult smokers)
3. Comprehension
4. Perceived risks of THS 2.2 and comparators (within different subject groups)
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Introduction

• Five arm experiment in the US, in a total of 1,713 subjects, with each arm
corresponding to one THS 2.2 Message. The sample was stratified by smoking
status, age, sex and city.
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Example of a THS 2.2 Message

Intention to Use THS 2.2 Regularly 

• Data were acquired by 
computer-assisted personal 
and self interviews.

• Main Sample: 1,434 subjects
• Legal age-25 years Adult 

Never Smokers Sample: 358 
subjects

• Study was approved by an 
Institutional Review Board

THS 2.2 Message Sections

Message1 Message2 Message3 Message4 Message5
(n=351) (n=345) (n=344) (n=338) (n=332)

S-NITQ Adult Smokers with no Intention to Quit
S-ITQ Adult Smokers with the Intention to Quit
FS Adult Former Smokers 
NS Adult Never Smokers 
LA-25 NS Legal age  to 25 years Adult Never Smokers 

Error bars represent 95% CIs for the combined bars

Perceived Health Risk of THS 2.2 and Comparators

Perceived Addiction Risk of THS 2.2 and Comparators
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